Lectures recommandées

Cette liste a été dressée avec le concours d’intervenants majeurs et de spécialistes du marketing direct aux États-Unis et au Canada. Elle sera enrichie à mesure.

Le fait qu’un livre figure sur cette liste ne signifie pas que l’AMR en endosse le contenu. 
Confessions of an Advertising Man, and Ogilvy on Advertising, by David Ogilvy, the man who built the agency that was referred to as "The University of Advertising". Either one is a "must read."


Creative Strategy in Direct Marketing, by Susan K. Jones, published by NTC 
Business Books.  Focuses more on strategy than specific techniques.

Direct Marketing; E. Nash, McGraw-Hill, 2000

Direct Marketing Management, by Mary Lou Roberts and Paul Berger, published by Prentice Hall (1989, since updated). 500 pages of real life cases.

Direct Marketing, An integrated approach; W.J  McDonald, McGraw-Hill, 1998

Commonsense Direct Marketing, by Drayton Bird, published by The Printed Shop (U.K. ). Non-technical book, with case histories mainly from overseas.

Les clés de l’email marketing, C. Esnault et al., Microapplication, 2001

L'Offre irrésistible - Faites du marketing direct l'outil de votre succès, Georges Vigny, Les Éditions Transcontinental, Collection Les Affaires, 1995 

Marketing Direct, Nathan éditeurs, 1996

MaxiMarketing, by Stan Rapp and Tom Collins. Published by McGraw Hill (l987). How to integrate direct marketing into your entire marketing efforts.

Million Dollar Mailings, by Denny Hatch, published by Libey Publishing. A detailed analysis of the 74 most successful mailings of all time. 


Permission Marketing: Turning Strangers into Friends and Friends into Customers, S. Godin et D. Peppers, Simon & Schuster, 1999

Successful Direct Marketing Methods, by Bob Stone. This has been called "The Bible of Direct Marketing."


Tested Advertising Methods, by John Caples, published in paperback by Reward Books, a division of Prentice Hall. Step-by-step instructions. Chapters include "32 ways to get more inquiries from your advertising" and "How to make small ads pay".
 
The Direct Marketing Handbook (I et II), Marilyn Stewart, Canadian Marketing Association, 1998 (épuisé)

Write on Target, by Donna Stein. Great for copywriters.


Magazines et journaux 

· Strategy Magazine

· Infopresse

· Journal of Database Marketing

· Journal of Interactive Marketing

· Journal of Relationship Marketing

· Direct Marketing News

· Target Marketing

